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Why did Indy win? Why is this scene iconic?



Fortunately, you've got marketing mavericks of your own

Kevan "Coolhand" Robbins
Employer marketing solutions

Stephanie "Fast Draw" Filak
Employee marketing solutions



Agenda

4 ways to leverage Trustmark 
marketing as the ace up your sleeve

▪ Personalization – Deliver the next best 
experience that drives business outcomes

▪ Segmentation – Speaking to your key 
markets

▪ Accessibility – Putting tools and resources 
at your fingertips

▪ Thought leadership – Stand out to clients 
by sharing eye-opening information



The impact of personalization



What is personalization?

▪A strategy that uses information
to create tailored content for 
individual consumers

▪The goal is to make consumers 
feel like the message was made 
specifically for them



What do personalized messages do for your business? 

McKenzie & Company, The value of getting personalization 

right – or wrong – is multiplying, November 2021

Companies divided into two groups based off past-year revenue 

growth

40% 
More Revenue from 
Personalized Marketing 
Actions or Tactics





Consumer communication collateral is customized to the 
case underwriting offer



Drive more business 
with Trustmark’s 
personalized solutions!

▪ Our personalized communication 
materials can help lead to higher 
engagement and understanding of 
case offers

▪ We offer brokers the opportunity to 
be better positioned to attract and 
retain clients during enrollments



Segmentation – Make your 
messaging mean more to clients



Segmentation:

What do we mean?

Identifying key markets

Delivering marketing 
experiences unique to 
that demographic



▪ They increasingly expect that you 
know and understand who they are

▪ They want messaging that speaks 
to them

▪ They want experiences tailored 
to their unique needs

▪ They’re probably going to be 
reached in different ways too

What does it mean 
for your clients?



80% of companies that 
use market segmentation 
report increased sales 

– LinkedIn

Segmentation: Why it's critical

80%

▪ Improve employer engagement: Delivering 
messaging that addresses specific needs and 
pain points

▪ Higher conversion rates: Target the most 
relevant customer segments

▪ Increased ROI: Efficient allocation of 
marketing resources to the most promising 
customer groups



▪ How do you determine the right segments?

▪ The right message to those people?

▪ The right tools to deploy?

▪ How do you develop those tools?

That sounds great, but...





13%

14%

10%

7%

7%

29%

20%

Public administration

Healthcare & social assistance

Manufacturing

Retail & wholesale trade

Professional, scientific, technical services

Education

Other

Trustmark can help!



Turnkey programs to champion voluntary benefits to high-value clients

Marketing solutions for key industries

Flyer WebpageCase study Email campaign

Presentation



Public sector Education Healthcare Manufacturing Unions Prof. Services

Marketing 

package

Under Dev 
(Target Q1)

Under Dev 
(Target Q2 2025)

Turnkey programs to champion voluntary benefits to high-value clients

Marketing solutions for key industries



▪ We can work with you to develop focused, clear, customizable messaging for 
the markets you work in every day
• Simplify the conversation

• Refine the messaging

• Package the solution

• Save time and resources

Drive. More. Sales
(With a solution YOU own)

Customized programs with Trustmark marketing



▪ Target market: Education

▪ Solution: Retirement planning      
tools + Trustmark benefits

▪ Solution:
• Program development

• Branding

• Microsite development

• Presentation materials

• Marketing materials

• Folders

Take it a step further



Food for thought…

▪ Think about:
• An industry where you do a lot of business

• A relationship with an organization

• A turnkey way to package benefit solution

▪ We can help you bring that solution 
to market more effectively!



Unlock our team’s knowledge to 
propel your success



Expert support at your 
fingertips

▪ Seasoned enrollment staff

▪ Proven enrollment processes

▪ Captivating marketing collateral 

▪ Project management team





Resources available to you

Tapping into expertise to drive success

▪ Trustmark’s free repository, The Launchpad, 
allows you to access product flyers, 
educational whitepapers, case studies, and 
more to help you sell!

▪ To login:
• Email: Your company email

• Password: trustmarkvip

SCAN ME

https://www.trustmarkins.com/launchpad/login.html


Proven impact: 
How we helped brokers succeed

▪Multiple collateral options meeting client preferences 

▪Content writing that helps consumers navigate product 
complexity

▪Enrollment journeys that drive results

▪Current digital capabilities that facilitate conversions



Case study: East Coast 
Municipal Client

Collaboration for enrollment success:

▪ A medium-sized municipality needed digital support to 

communicate enrollment details

▪ Collaborated with the client, a carrier, and the enroller to 

create a customized journey

Outcome:

▪ Project management with on-time delivery for enrollment start

▪ Unified messaging across all products



The competitive 
advantage of partnering 
with us

▪Our expertise acts as an extension 
of your business

▪Our marketing team provides a 
seamless experience from start to 
finish

▪Brokers can transform client 
communications into powerful tools 
for participation



Thought leadership – Be your 
clients' "go to" for benefits 



Thought leadership

What do we mean?

▪ Establishing your expertise in 
your field

▪ Bringing new information and 
insights to customers

▪ Not always a marketing-first 
message



▪ Establish your credibility:
Show expertise by sharing new insights

▪ Influence decision-making:
Introduce more less-salesy information 
to support desired action

▪ Solidify relationships:
Build trust with clients, you’re not only 
selling, you’re educating

Thought leadership is a great way to…

65% of buyers say thought 
leadership has significantly 
changed their perception of 
a company

– LinkedIn

65%

63% of buyers say that though 

leadership is important in proving 

an organization genuinely 

understands and can solve their 

business challenges

– LinkedIn

63%



▪ What topics should I cover?

▪ What format should I deliver the information?

▪ How do I develop that information?

▪ How do I tie in a sales angle without being too salesy?

That sounds great, but…





Thought leadership is foundational to our team

You’re at our biggest thought leadership event right now!

▪ But we’re constantly developing:
• White papers

• Webinars

• Educational flyers

• Infographics

• Videos

• New research

▪ Covering topics Including:
• Long-term care legislation

• Enrollment strategies

• Long-term needs

• Product trends

• And more!



▪ Quarterly webinars

▪ White papers

▪ Flyers

▪ Regularly-maintained website

▪ Long-term care playbook

A closer look at LTC 
legislation thought 
leadership

That’s great, but how can you

 get involved?



The latest updates 
to stay in the know

Our tools, your success

Co-brand-ready 
materials for you to 

use in market

Grab and go 
educational content 

you can share

Your logo here!

Thanks 
Fred!



Act quickly, be ahead of the curve

Turnkey programs to champion voluntary benefits to high-value clients

▪ Pre-built strategy for long-term 

care legislation

▪ Steps you can take today and 

tomorrow

▪ Pre-scripted communications in 

place for you to use should 

legislation pass

▪ Be prepared, have a plan,

look great to clients!!



Key takeaways

▪ We win by being partners to our clients in 
this room:
• Developing solutions to sell cases

• Executing effective communications to enroll 
those cases

▪ Many of our most successful partners 
leverage these tools to grow

▪ We don’t expect you to be experts, 
but remember…



You’ve got an ace up your sleeve!



Thank you!


	Introduction - Kevan
	Slide 1
	Slide 2: Marketing mavericks: 4 ways Trustmark can be the ace up your sleeve
	Slide 3
	Slide 4: Why did Indy win? Why is this scene iconic?
	Slide 5: Fortunately, you've got marketing mavericks of your own
	Slide 6: Agenda

	Personalization - Stephanie
	Slide 7
	Slide 8: What is personalization?
	Slide 9: What do personalized messages do for your business? 
	Slide 10
	Slide 11: Consumer communication collateral is customized to the case underwriting offer
	Slide 12: Drive more business with Trustmark’s personalized solutions!

	Segmentation - Kevan
	Slide 13
	Slide 14: Segmentation:
	Slide 15: What does it mean  for your clients?
	Slide 16: Segmentation: Why it's critical
	Slide 17: That sounds great, but...
	Slide 18
	Slide 19: Trustmark can help!
	Slide 20: Marketing solutions for key industries
	Slide 21: Marketing solutions for key industries
	Slide 22: Customized programs with Trustmark marketing
	Slide 23: Take it a step further
	Slide 24: Food for thought…

	Accessibility - Stephanie
	Slide 25
	Slide 26: Expert support at your fingertips
	Slide 27
	Slide 28: Resources available to you
	Slide 29: Proven impact:  How we helped brokers succeed
	Slide 30: Case study: East Coast  Municipal Client
	Slide 31: The competitive advantage of partnering with us

	Thought leadership - Kevan
	Slide 32
	Slide 33: Thought leadership
	Slide 34: Thought leadership is a great way to…
	Slide 35: That sounds great, but…
	Slide 36
	Slide 37: Thought leadership is foundational to our team
	Slide 38: A closer look at LTC legislation thought leadership
	Slide 39: Our tools, your success
	Slide 40: Act quickly, be ahead of the curve

	Takeaways
	Slide 41: Key takeaways
	Slide 42: You’ve got an ace up your sleeve!
	Slide 43: Thank you!


